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INTRODUÇÃO

�� �ŐġŶĐŝĂ� EĂĐŝŽŶĂů� ĚĂƐ� �ŽŵƵŶŝĐĂĕƁĞƐ� ;�E��Ϳ͕� �ŶƟĚĂĚĞ� ZĞŐƵůĂĚŽƌĂ� ĚĂƐ� �ŽŵƵŶŝĐĂĕƁĞƐ� �ůĞĐƚƌſŶŝĐĂƐ� Ğŵ�
�ĂďŽ�sĞƌĚĞ͕�ŶŽ�ąŵďŝƚŽ�ĚĂƐ�ƐƵĂƐ�ĂƚƌŝďƵŝĕƁĞƐ�ĞƐƚĂƚƵƚĄƌŝĂƐ͕�ƚĞŵ�ĐŽŵŽ�ĚĞǀĞƌ�ĞĨĞĐƚƵĂƌ�Ă�ƌĞĐŽůŚĂ͕�ƚƌĂƚĂŵĞŶƚŽ͕�
ĚŝƐƉŽŶŝďŝůŝǌĂĕĆŽ�Ğ�ĚŝǀƵůŐĂĕĆŽ�ĚŽƐ�ŝŶĚŝĐĂĚŽƌĞƐ�ĞƐƚĂơƐƟĐŽƐ�ĚŽ�ƐĞĐƚŽƌ�ĚĞ�ĨŽƌŵĂ�ƉĞƌŝſĚŝĐĂ�ŶŽ�ƐĞŶƟĚŽ�ĚĞ�ĨĂĐƵůƚĂƌ�
ĂŽƐ� ĐŽŶƐƵŵŝĚŽƌĞƐ͕� ƉŽƚĞŶĐŝĂŝƐ� ŝŶǀĞƐƟĚŽƌĞƐ� Ğ� ĂŽ� ƉƷďůŝĐŽ� Ğŵ� ŐĞƌĂů͕� ŝŶĨŽƌŵĂĕƁĞƐ� ĂĐƚƵĂůŝǌĂĚĂƐ� Ğ� ĮĄǀĞŝƐ� ƋƵĞ�
ƚƌĂĚƵǌĂŵ�Ă�ƌĞĂů�ĞǀŽůƵĕĆŽ�ĚŽ�ƐĞĐƚŽƌ�ĚĂƐ�ĐŽŵƵŶŝĐĂĕƁĞƐ�Ğŵ��ĂďŽ�sĞƌĚĞ͕�ŶŽŵĞĂĚĂŵĞŶƚĞ�Ğŵ�ƚĞƌŵŽƐ�ĚĞ�ƚĂǆĂ�ĚĞ�
ƉĞŶĞƚƌĂĕĆŽ͕�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐͬĐůŝĞŶƚĞƐ�Ğ�ƚƌĄĨĞŐŽ�ŶŽƐ�ĚŝĨĞƌĞŶƚĞƐ�ƐĞƌǀŝĕŽƐ͘

�ƐƐŝŵ͕�Ž�ƉƌĞƐĞŶƚĞ�ĚŽĐƵŵĞŶƚŽ�ƚĞŵ�ĐŽŵŽ�ŽďũĞĐƟǀŽ�ĂƉƌĞƐĞŶƚĂƌ�Ă�ĞǀŽůƵĕĆŽ�ĚŽƐ�ŝŶĚŝĐĂĚŽƌĞƐ�ĚĂƐ��ŽŵƵŶŝĐĂĕƁĞƐ�
�ůĞĐƚƌſŶŝĐĂƐ�ŶŽ�ĂŶŽ�ĚĞ�ϮϬϭϰ͕�ĐƵũĂƐ�ŝŶĨŽƌŵĂĕƁĞƐ�ĨŽƌĂŵ�ƌĞĐŽůŚŝĚĂƐ�ũƵŶƚŽƐ�ĚĂƐ�ŽƉĞƌĂĚŽƌĂƐ�ĞǆŝƐƚĞŶƚĞƐ�ŶŽ�ƉĂşƐ͘�
^ĆŽ�ĚĂĚŽƐ�ƌĞĨĞƌĞŶƚĞƐ�Ă�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽƐ�ƐĞƌǀŝĕŽƐ�ĚĞ�ƚĞůĞĨŽŶŝĂ�ŵſǀĞů�Ğ�ĮǆĂ͕�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ�Ğ�ĚĂ�
ƚĞůĞǀŝƐĆŽ�ƉŽƌ�ĂƐƐŝŶĂƚƵƌĂ͕�Ă�ĞǀŽůƵĕĆŽ�ĚĞ�ƚƌĄĨĞŐŽ�ĚĞ�ǀŽǌ�Ğ�ĚĞ�^D^͕�Ğ�Ă�ĞǀŽůƵĕĆŽ�ĚŽ�ƉĂƌƋƵĞ�Ğ�ĚŽƐ�ĐůŝĞŶƚĞƐ�ĚŽƐ�
ĐŝƌĐƵŝƚŽƐ�ĂůƵŐĂĚŽƐ͘�

KƐ�ĚĂĚŽƐ�ƌĞůĂƟǀŽƐ�ă�ƉŽƉƵůĂĕĆŽ�ƵƟůŝǌĂĚŽƐ�ŶĞƐƚĞ�ĚŽĐƵŵĞŶƚŽ�ƐĆŽ�ĚĂ�͞ZĞƚƌŽͲWƌŽũĞĐĕĆŽ�ϮϬϬϬͲϮϬϭϬ�Ğ�WƌŽũĞĐĕƁĞƐ�
�ĞŵŽŐƌĄĮĐĂƐ� ĚĞ� �ĂďŽ� sĞƌĚĞ� ϮϬϭϬͲϮϬϯϬ͟� ƌĞĂůŝǌĂĚŽ� ƉĞůŽ� /ŶƐƟƚƵƚŽ� EĂĐŝŽŶĂů� ĚĞ� �ƐƚĂơƐƟĐĂƐ͕� ƉĞůŽ� ƋƵĞ� ĂƐ�
ŝŶĨŽƌŵĂĕƁĞƐ�ƌĞůĂƟǀĂƐ�ăƐ�ƚĂǆĂƐ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽƐ�ĂŶŽƐ�ĂŶƚĞƌŝŽƌĞƐ�ĨŽƌĂŵ�ĂĐƚƵĂůŝǌĂĚĂƐ�ƚĞŶĚŽ�Ğŵ�ĐŽŶƚĂ�ĞƐƐĞƐ�
dados. 
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I. PANORAMA GERAL DO SECTOR DAS COMUNICAÇÕES ELECTRÓNICAS

EĞƐƐĞ�ĐĂƉşƚƵůŽ�ĂƉƌĞƐĞŶƚĂͲƐĞ�Ž� ƌĞƚƌĂƚŽ�ŐĞƌĂů�Ğŵ� ƚĞƌŵŽƐ�ĚŽ�ƉĂƌƋƵĞ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ĚŽƐ�ĚŝǀĞƌƐŽƐ� ƐĞƌǀŝĕŽƐ�ĚĞ�
ĐŽŵƵŶŝĐĂĕƁĞƐ� ĞůĞĐƚƌſŶŝĐĂƐ� ĂĐĞƐƐşǀĞŝƐ� ĂŽ� ƉƷďůŝĐŽ� Ğŵ��ĂďŽ�sĞƌĚĞ͘�K� ĂĐĞƐƐŽ� Ă� ĞƐƐĞƐ� ƐĞƌǀŝĕŽƐ� ƉŽƌ� ƉĂƌƚĞ� ĚĂ�
ƉŽƉƵůĂĕĆŽ�ƚĞŵ�ĂƉƌĞƐĞŶƚĂĚŽ�ƵŵĂ�ƚĞŶĚġŶĐŝĂ�ĐƌĞƐĐĞŶƚĞ�ŶŽƐ�ƷůƟŵŽƐ�ĂŶŽƐ͘

��ĮŐƵƌĂ�ϭ�ĂƉƌĞƐĞŶƚĂ�Ă�ĞǀŽůƵĕĆŽ�ĚŽ�ƉĂƌƋƵĞ�ĚŽƐ�ƉƌŝŶĐŝƉĂŝƐ�ƐĞƌǀŝĕŽƐ�ŶŽƐ�ƷůƟŵŽƐ�ĐŝŶĐŽ�ĂŶŽƐ͘��ŽŶƐƚĂƚĂͲƐĞ�ƋƵĞ�Ž�
ĂĐĞƐƐŽ�ăƐ�ĐŽŵƵŶŝĐĂĕƁĞƐ�ŵſǀĞŝƐ�ĐŽŶƟŶƵĂ�Ă�ĐƌĞƐĐĞƌ͕ �ƋƵĞƌ�ŶŽ�ƐĞƌǀŝĕŽ�ĚĞ�ǀŽǌ�ƋƵĞƌ�ŶŽ�ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ�ŵſǀĞů͕�
ƋƵĞ�ǀĞŵ�ĂƉƌĞƐĞŶƚĂŶĚŽ�Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ĞǆƉŽŶĞŶĐŝĂů�ŶŽƐ�ĚŽŝƐ�ƷůƟŵŽƐ�ĂŶŽƐ͘�

EŽ�ƋƵĞ�ĐŽŶĐĞƌŶĞ�ĂŽ�ĂĐĞƐƐŽ�ĮǆŽ�Ž�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ƚĞŶĚĞ�Ă�ĚĞĐƌĞƐĐĞƌ͕ �ĞŵďŽƌĂ�ĐŽŵ�Ă� ŝŶƚƌŽĚƵĕĆŽ�ĚŽ�
ƐĞƌǀŝĕŽ�sK/W�ƉŽĚĞƌĄ�ǀĞƌŝĮĐĂƌͲƐĞ� ƐŝŶĂŝƐ�ĚĞ� ŝŶǀĞƌƐĆŽ�ĚĞƐƐĞ�ĚĞĐƌĠƐĐŝŵŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ŶŽƐ�ƉƌſǆŝŵŽƐ�ĂŶŽƐ͘�K�
ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ�Ğŵ�ůŽĐĂů�ĮǆŽ�ĐŽŵĞĕĂ�Ă�ĚĂƌ�ƐŝŶĂŝƐ�ĚĞ�ƌĞƚŽŵĂ�ĐŽŵ�Ž�ĂƉĂƌĞĐŝŵĞŶƚŽ�ĚĞ�ƉĂĐŽƚĞƐ�ŵƵůƟƉůĂǇ. 

�ŵďŽƌĂ�ƚĞŵ�ĂƉƌĞƐĞŶƚĂĚŽ�Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ƐŝŐŶŝĮĐĂƟǀŽ�ĚĞƐĚĞ�Ž�ĂŶŽ�ϮϬϭϮ͕�Ž�ƐĞƌǀŝĕŽ�ĚĞ�ƚĞůĞǀŝƐĆŽ�ƉŽƌ�ĂƐƐŝŶĂƚƵƌĂ�
ĐŽŶƟŶƵĂ�Ă�ƐĞƌ�Ž�ƐĞƌǀŝĕŽ�ĐŽŵ�ŵĞŶŽƐ�ƉƌŽĐƵƌĂ͘

Evolução do Parque Nacional dos Serviços das Comunicações Electrónicas
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Figura 1.�EǑ�ĚĞ��ƐƐŝŶĂŶƚĞƐ�ĚŽƐ�^ĞƌǀŝĕŽƐ�ĚĞ��ŽŵƵŶŝĐĂĕƁĞƐ��ůĞĐƚƌſŶŝĐĂƐ�;DſǀĞůͬ&ŝǆŽͬ/ŶƚĞƌŶĞƚͬds�Ϳ
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II. SERVIÇO DE TELEFONIA FIXA

II.1. NÚMERO DE ASSINANTES e PENETRAÇÃO da TELEFONIA FIXA

EŽ� ĮŶĂů� ĚĞ� ϮϬϭϰ� Ž� ŶƷŵĞƌŽ� ĚĞ� ĂƐƐŝŶĂŶƚĞƐ� ĨŽŝ� ĚĞ� ϱϴ͘ϯϱϰ͕� ĐŽƌƌĞƐƉŽŶĚĞŶĚŽ� Ă� ƵŵĂ� ƚĂǆĂ� ĚĞ�
ƉĞŶĞƚƌĂĕĆŽ�ĚĞ�ϭϬ͕ϱϯ�ĂĐĞƐƐŽƐ�ƉŽƌ�ϭϬϬ�ŚĂďŝƚĂŶƚĞƐ͘��ƉƌĞƐĞŶƚĂŶĚŽ�ĂƐƐŝŵ͕�Ƶŵ�ĚĞĐƌĠƐĐŝŵŽ�ĚĞ�ŵĂŝƐ�
ĚĞ�ϭϵй͕�ŽƵ�ƐĞũĂ�ƵŵĂ�ĚŝŵŝŶƵŝĕĆŽ�ĚĞ�ϳ͘ϲϰϯ�ĂƐƐŝŶĂŶƚĞƐ͕�Ğŵ�ĐŽŵƉĂƌĂĕĆŽ�ĐŽŵ�Ž�ƉĞƌşŽĚŽ�ŚŽŵŽůŽŐŽ͕�
ĂƉĞƐĂƌ�ĚĂ�ĞŶƚƌĂĚĂ�ĚĞ�ŶŽǀŽƐ�ŽƉĞƌĂĚŽƌĞƐ�ŶŽ�ƐĞƌǀŝĕŽ�sŽ/W�Ğ�ĚĂ�ĚŝǀĞƌƐŝĮĐĂĕĆŽ�ĚŽ�ƐĞƌǀŝĕŽ�Ğŵ�ϮϬϭϰ͘��

EŽ� ĂŶŽ�ĚĞ�ϮϬϭϭ� ǀĞƌŝĮĐĂͲƐĞ�Ƶŵ�ĂƵŵĞŶƚŽ�ĚĞ�Ƶŵ�ƉŽƵĐŽ�ŵĂŝƐ� ĚĞ� ϯй͕� Ğŵ� ƌĞůĂĕĆŽ� Ă� ϮϬϭϬ͕� ŝƐƐŽ� ƉŽĚĞƌĄ� ƐĞƌ�
ĞǆƉůŝĐĂĚŽ͕�Ğŵ�ƉĂƌƚĞ͕�ƉĞůŽ�ĂƵŵĞŶƚŽ�ĚĂ�ƉƌŽĐƵƌĂ�ĂŽ�ƐĞƌǀŝĕŽ�ĚĞ�ďĂŶĚĂ�ůĂƌŐĂ�ĚĂ�ƌĞĚĞ�ĮǆĂ���^>͘

��ƚĞŶĚġŶĐŝĂ�ĚĞ�ĚĞĐƌĠƐĐŝŵŽ�ŶĂ�ďĂƐĞ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ͕�ǀĞƌŝĮĐĂĚŽ�ĂƉſƐ�ϮϬϭϭ͕�ƉŽĚĞƌĄ�ƐĞƌ�ĚĞƌŝǀĂĚĂ�ĚĂ�ƉĞƌĚĂ�ĚĞ�
ĐŽŵƉĞƟƟǀŝĚĂĚĞ�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ƚĞůĞĨŽŶŝĂ�ĮǆĂ�ĨĂĐĞ�ĂŽ�ĚĂ�ƚĞůĞĨŽŶŝĂ�ŵſǀĞů͕�ĚĞǀŝĚŽ�ĂŽ�ĨĂĐƚŽƌ�ƉƌĞĕŽ�Ğ�ŵŽďŝůŝĚĂĚĞ�
ŽĨĞƌĞĐŝĚŽ�ĂŽƐ�ĐůŝĞŶƚĞƐ�ƉŽƌ�ĞƐƐĞ�ƷůƟŵŽ�ƐĞƌǀŝĕŽ͕�Ğ�ƚĂŵďĠŵ�ƉĞůŽ�ĨĂĐƚŽ�ĚŽ�ƐĞƌǀŝĕŽ�ĚĂ�ƚĞůĞĨŽŶŝĂ�ĮǆĂ�ĞƐƚĂƌ�ŶĂ�ƐƵĂ�
ĨĂƐĞ�ĚĞ�ŵĂƚƵƌŝĚĂĚĞ͕�ĂĨĞĐƚĂŶĚŽ�ĂƐƐŝŵ�Ă�ƉĞŶĞƚƌĂĕĆŽ�ĐŽŵŽ�ƐĞ�ƉŽĚĞ�ǀĞƌŝĮĐĂƌ�ŶĂ�ĮŐƵƌĂ�Ϯ͘�
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Figura 2.�dĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚĂ�ƚĞůĞĨŽŶŝĂ�ĮǆĂ

II.2. TRÁFEGO ORIGINADO NA REDE FIXA (Minutos)

�ŽŵŽ�ƐĞ�ƉŽĚĞ�ĐŽŶƐƚĂƚĂƌ�ŶĂ�ƚĂďĞůĂ�ϭ͕�Ž�ƚƌĄĨĞŐŽ�ƚŽƚĂů�ĚĞ�ǀŽǌ�ŽƌŝŐŝŶĂĚŽ�ŶĂ�ƌĞĚĞ�ĮǆĂ�ĚƵƌĂŶƚĞ�Ž�ĂŶŽ�ĚĞ�ϮϬϭϰ�ĨŽŝ�
ĚĞ�ĐĞƌĐĂ�ĚĞ�ϭϯϯ͕ϱ�ŵŝůŚƁĞƐ�ĚĞ�ŵŝŶƵƚŽƐ͘��ŵ�ƌĞůĂĕĆŽ�ĂŽ�ĂŶŽ�ĂŶƚĞƌŝŽƌ͕ �Ž�ǀŽůƵŵĞ�ĚĞ�ŵŝŶƵƚŽƐ�ĚŽ�^d&�ĚŝŵŝŶƵŝƵ�
ϭϳ͕ϮϮй͘�K�ƚƌĄĨĞŐŽ�ĚĞ�ŝŶƚĞƌŶĂĐŝŽŶĂů�ĚĞ�ƐĂşĚĂ�Ğ�Ž�ĚĞƐƟŶĂĚŽ�ăƐ�ƌĞĚĞƐ�ŵſǀĞŝƐ�ĂƉƌĞƐĞŶƚĂŵ�ƵŵĂ�ĚŝŵŝŶƵŝĕĆŽ�ĚĞ�
ϭϲ͕ϱϱй�Ğ�ĚĞ�ϭϴ͕ϱϭй�ƌĞƐƉĞĐƟǀĂŵĞŶƚĞ͘�dƌĂƚĂͲƐĞ�ĚĞ�ƵŵĂ�ƚĞŶĚġŶĐŝĂ�ƋƵĞ�ƐĞ�ƚĞŵ�ǀĞƌŝĮĐĂĚŽ�ŶŽƐ�ƷůƟŵŽƐ�ĂŶŽƐ�ŶĂ�
ƌĞĚĞ�ĮǆĂ�Ğ�ƋƵĞ�ƚĞŵ�Ă�ǀĞƌ�ĐŽŵ�Ă�ƌĞĚƵĕĆŽ�ĚŽ�ƚƌĄĨĞŐŽ�ĚĞ�ǀŽǌ�ƚƌĂĚŝĐŝŽŶĂů�ĂŶĂůſŐŝĐŽ�Ă�ĨĂǀŽƌ�ĚŽ�ƐĞƌǀŝĕŽ�ŵſǀĞů�Ğ�
ĚŽ�ƚƌĄĨĞŐŽ�ĚĞ�ĚĂĚŽƐ͘
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K�ƚƌĄĨĞŐŽ�ŝŶƚƌĂͲƌĞĚĞ�ĚŝŵŝŶƵŝƵ�ůŝŐĞŝƌĂŵĞŶƚĞ͕�ĐŽŵƉĂƌĂĚŽ�ĐŽŵ�ŽƐ�ŽƵƚƌŽƐ͕�ŝƐƐŽ�ƉŽĚĞƌĄ�ƐĞ�ĞǆƉůŝĐĂƌ�ƉĞůŽ�ĨĂĐƚŽ�ĚĂ�
ĞǆŝƐƚġŶĐŝĂ�ĚĞ�ŶŽǀŽƐ�ƚĂƌŝĨĄƌŝŽƐ�ĂĐƚƌĂƟǀŽƐ�Ğŵ�ŚŽƌĄƌŝŽƐ�ĞĐŽŶſŵŝĐŽƐ͘�

SERVIÇOS 2013 2014 VARIAÇÃO

Tráfego de Voz STF (Minutos) 156.499.421 133.505.086 -17,22%

Tráfego Nacional Voz 70.331.045 61.389.685 -14,56%

EĂĐŝŽŶĂů�&ŝǆŽͲ&ŝǆŽ ϱϭ͘ϴϵϯ͘Ϭϰϯ ϰϱ͘ϴϯϵ͘ϳϲϮ Ͳϭϯ͕Ϯϭй

EĂĐŝŽŶĂů�&ŝǆŽͲDſǀĞů ϭϴ͘ϰϯϴ͘ϬϬϮ 15.549.923 Ͳϭϴ͕ϱϳй

Internacional Entrada 74.787.364 62.350.627 -19,95%

Internacional Saída 11.381.012 9.764.774 -16,55%

Tabela 1.��ǀŽůƵĕĆŽ�ĚŽ�ƚƌĄĨĞŐŽ�ŽƌŝŐŝŶĂĚŽ�ŶĂ�ƌĞĚĞ�ĮǆĂ
                 

III. SERVIÇO TELEFONIA MÓVEL

III.1. NÚMEROS DE ASSINANTES/TAXA PENETRAÇÃO

EŽ�ĮŶĂů�ĚŽ�ĂŶŽ�ĚĞ�ϮϬϭϰ�Ž�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ƚĞůĞĨŽŶŝĂ�ŵſǀĞů�ĂƐĐĞŶĚĞƵ�
ƉĂƌĂ� ϲϭϯ͘ϯϳϴ͕� ĂƐƐŽĐŝĂĚŽƐ� ĂŽƐ� ƉůĂŶŽƐ� ƉſƐͲƉĂŐŽƐ� Ğ� ƉƌĠͲƉĂŐŽƐ͕� ƌĞƉƌĞƐĞŶƚĂŶĚŽ� Ƶŵ�
ĐƌĞƐĐŝŵĞŶƚŽ�ĚĞ�ŵĂŝƐ�ϭϴй�Ğŵ�ƌĞůĂĕĆŽ�ĂŽ�ĂŶŽ�ĚĞ�ϮϬϭϯ�;ƚĂďĞůĂ�ϮͿ͕�Ğ�ĐŽƌƌĞƐƉŽŶĚĞŶĚŽ�Ă�
Ƶŵ�ĂƵŵĞŶƚŽ�ĚĞ�ϭϱй�ĐŽŵ�ƌĞůĂĕĆŽ�ĂŽ�ƉƌŝŵĞŝƌŽ�ƐĞŵĞƐƚƌĞ�ĚĞ�ϮϬϭϰ͘�hůƚƌĂƉĂƐƐĂŶĚŽ�ĂƐƐŝŵ͕�
ĐŽŶƐŝĚĞƌĂǀĞůŵĞŶƚĞ�Ă�ƉŽƉƵůĂĕĆŽ�ĚŽ�ƉĂşƐ͕�Ž�ƋƵĞ�ŶŽƐ�ŝŶĚŝĐĂ�ƋƵĞ�ŚĄ�ƵƟůŝǌĂĚŽƌĞƐ�ĐŽŵ�ŵĂŝƐ�
ĚĞ�Ƶŵ�ĐĂƌƚĆŽ�^/D͘

 ANO PRIMEIRO SEMESTRE VARIAÇÃO

 
2013 2014 1º Sem 2013 1º Sem 2014 2014/2013

1ºSem2014/

ISem2013
2014/1ºSem2014

Nº Assinantes ϱϬϬ͘ϯϴϮ ϲϭϯ͘ϯϳϴ ϰϱϴ͘ϱϵϵ ϱϭϴ͘ϳϱϵ ϭϴ͕ϰϮй 11,60% 15,43%

Tabela 2.��ǀŽůƵĕĆŽ�ĚŽ�ŶƷŵĞƌŽ�ĚĞ��ƐƐŝŶĂŶƚĞƐ
������

K�ƉĂƌƋƵĞ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ŶĞƐƐĞ�ŵĞƌĐĂĚŽ�ƚĞŵ�ĂƉƌĞƐĞŶƚĂĚŽ�ƵŵĂ�ƚĞŶĚġŶĐŝĂ�ĐƌĞƐĐĞŶƚĞ�ĐŽŵŽ�ƉŽĚĞŵŽƐ�ǀĞƌŝĮĐĂƌ�
na ĮŐƵƌĂ�ϯ�ĞƐƟŵƵůĂĚŽ�ƉĞůĂƐ�ƉŽůşƟĐĂƐ�ƚĂƌŝĨĄƌŝĂƐ�Ğ�ĂƐ�ĚŝǀĞƌƐĂƐ�ĂĐĕƁĞƐ�ĚĞ�ŵĂƌŬĞƟŶŐ�ƉŽƌ�ƉĂƌƚĞ�ĚĂƐ�ŽƉĞƌĂĚŽƌĂƐ͕�
Ğ�ƉĞůĂ�ŵŽďŝůŝĚĂĚĞ�ƋƵĞ�Ž�ƐĞƌǀŝĕŽ�ŽĨĞƌĞĐĞ͕�ƋƵĞƌ�ŶŽƐ�ƐĞƌǀŝĕŽƐ�ĚĞ�ǀŽǌ�Ğ�ĚĞ�ĚĂĚŽƐ͘
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Figura 3.�EƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�Ğ�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚĂ�dĞůĞĨŽŶŝĂ�DſǀĞů

�ŵ��ĞǌĞŵďƌŽ�ĚĞ�ϮϬϭϰ͕�Ž�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ƌĞƉƌĞƐĞŶƚĂ�ƵŵĂ�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽ�ƐĞƌǀŝĕŽ�ŵſǀĞů�ĚĞ�
ϭϭϴ͕ϭϯй�ĐŽŵŽ�ƐĞ�ƉŽĚĞ�ǀĞƌŝĮĐĂƌ�ŶĂ�ĮŐƵƌĂ�ϯ. 
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III.2. TRÁFEGO NAS REDES MÓVEIS

K�ƚƌĄĨĞŐŽ�ŽƌŝŐŝŶĂĚŽ ŶĂƐ�ƌĞĚĞƐ�ŵſǀĞŝƐ�ƚŽƚĂůŝǌŽƵ͕�ŶŽ�ĂŶŽ�ĚĞ�ϮϬϭϰ͕�ĐĞƌĐĂ�ĚĞ�ϲϱϴ�ŵŝůŚƁĞƐ�ĚĞ�ŵŝŶƵƚŽƐ͕�ƌĞŐŝƐƚĂŶĚŽ�
Ƶŵ�ĂƵŵĞŶƚŽ�ĚĞ�ϮϮй�Ğŵ�ƌĞůĂĕĆŽ�ĂŽ�ĂŶŽ�ĂŶƚĞƌŝŽƌ�;ƚĂďĞůĂ�ϯͿ͘��ƐƚĞ�ĂƵŵĞŶƚŽ�ǀĞƌŝĮĐĂͲƐĞ�ƉĞůŽ�ĂƵŵĞŶƚŽ�ŶŽ�ƚƌĄĨĞŐŽ�
ŽŶͲŶĞƚ e ŽīͲŶĞƚ�ĐŽŵ�Ϯϲй�Ğ�Ϯϯй�ƌĞƐƉĞĐƟǀĂŵĞŶƚĞ͘�

K�ŶƷŵĞƌŽ�ĚĞ�ŵŝŶƵƚŽƐ�ĚĞ�ĐŚĂŵĂĚĂƐ�ĞŶƚƌĞ�ĂƐ�ƌĞĚĞƐ�ŵſǀĞŝƐ ĨŽŝ�ĚĞ�ϱϵϯ�ŵŝůŚƁĞƐ�ĚĞ�ŵŝŶƵƚŽƐ͕�ǀĂůŽƌ�ƋƵĞ�ĚĞŵŽŶƐƚƌĂ�Ƶŵ�
ǀŽůƵŵĞ�ĐŽŶƐŝĚĞƌĄǀĞů�ĚĞ�ƚƌĄĨĞŐŽ�ŶĂƐ�ƌĞĚĞƐ�ŵſǀĞŝƐ͕�ĐŽŶĮƌŵĂŶĚŽ�Ă�ƉƌĞĨĞƌġŶĐŝĂ�ĚŽƐ�ĐĂďŽͲǀĞƌĚŝĂŶŽƐ�ƉŽƌ�ĞƐƚĞ�ƐĞƌǀŝĕŽ͘�
�Žŵ�Ž�ƚƌĂĨĞŐŽ�ŽŶͲŶĞƚ�ƌĞƉƌĞƐĞŶƚĂŶĚŽ�ϴϲй�ĚŽ�ƚƌĄĨĞŐŽ�ŽƌŝŐŝŶĂĚŽ�ĂƵŵĞŶƚĂŶĚŽ�ĂƐƐŝŵ�ϰй�Ğŵ�ƌĞůĂĕĆŽ�ĂŽ�ĂŶŽ�ϮϬϭϯ͘

K�ƚƌĄĨĞŐŽ�ŵſǀĞůͲĮǆŽ�ĚŝŵŝŶƵŝ�ƉŽƵĐŽ�ŵĂŝƐ�ĚĞ�ϭϯй�Ğŵ�ƌĞůĂĕĆŽ�ĂŽ�ĂŶŽ�ĂŶƚĞƌŝŽƌ͕ �Ž�ƋƵĞ�ƐĞ�ĞǆƉůŝĐĂ�ƉĞůŽ�ĨĂĐƚŽ�ĚĞ�
ƐĞƌ� ƵŵĂ� ŽƉĕĆŽ� Ă� ƋƵĞ� ƐĞ� ƌĞĐŽƌƌĞ� ĐŽŵ� ƉŽƵĐĂ� ĨƌĞƋƵġŶĐŝĂ͘� K� ƚƌĄĨĞŐŽ� ŝŶƚĞƌŶĂĐŝŽŶĂů� ĂƉƌĞƐĞŶƚĂ� Ƶŵ� ĚĞĐƌĠƐĐŝŵŽ�
ƐŝŐŶŝĮĐĂƟǀŽ�ƋƵĞƌ�ŶŽ�ƋƵĞ�Ěŝǌ�ƌĞƐƉĞŝƚŽ�ĂŽ�ƚƌĄĨĞŐŽ�ŝŶƚĞƌŶĂĐŝŽŶĂů�ĚĞ�ĞŶƚƌĂĚĂ͕�ƋƵĞƌ�ŶŽ�ŝŶƚĞƌŶĂĐŝŽŶĂů�ĚĞ�ƐĂşĚĂ͕�ĐŽŵ�
ĞǆƉƌĞƐƐŝǀŽƐ�ǀĂůŽƌĞƐ�ĚĞ�ͲϭϮ͕ϰϮй�Ğ�ͲϮϰ͕ϬϮй�ƌĞƐƉĞĐƟǀĂŵĞŶƚĞ͕�Ğŵ�ĐŽŵƉĂƌĂĕĆŽ�ĂŽ�ĂŶŽ�ĚĞ�ϮϬϭϯ͘��ƐƐĞƐ�ĚĞĐƌĠƐĐŝŵŽƐ�
ƉŽĚĞŵ�ƐĞƌ�ĞǆƉůŝĐĂĚŽƐ�ƉĞůŽ�ƐƵƌŐŝŵĞŶƚŽ�ĚĞ�ŶŽǀĂƐ�ĨŽƌŵĂƐ�ĚĞ�ĐŽŵƵŶŝĐĂĕƁĞƐ�ĂůƚĞƌŶĂƟǀĂƐ�;ŽƐ�ƐĞƌǀŝĕŽƐ�KddͿ͘

ANO PRIMEIRO SEMESTRE VARIAÇÃO

Serviços 2013 2014 ISem2013 ISem2014 2014/2013
ISem2014/

ISem2013

Tráfego voz STM 

(minutos)

512.481.525 657.964.018 226.756.057 247.212.189 22,11% 8,3%

�KŶ�ŶĞƚ ϰϮϬ͘ϱϴϮ͘ϬϬϰ ϱϲϵ͘ϴϲϱ͘Ϭϲϲ ϭϴϲ͘ϵϱϳ͘Ϭϭϰ 212.221.229 26,20% 11,9%

�Kī�ŶĞƚ ϭϴ͘ϭϯϮ͘Ϯϴϯ Ϯϯ͘ϲϰϵ͘ϭϴϰ ϴ͘ϱϱϭ͘ϳϴϲ 10.571.733 23,33% 19,1%

�DŽǀĞůͲ&ŝǆŽ 4.145.260 ϯ͘ϲϰϯ͘ϴϵϯ ϭ͘ϵϴϵ͘ϳϬϮ ϭ͘ϳϮϴ͘ϲϮϳ Ͳϭϯ͕ϳϲй Ͳϭϱ͕ϭй

�/ŶƚĞƌŶĂĐŝŽŶĂů�ĚĞ�ĞŶƚƌĂĚĂ ϱϲ͘Ϭϵϰ͘ϴϳϵ ϰϵ͘ϴϵϴ͘ϰϴϯ Ϯϳ͘ϱϰϳ͘ϱϴϲ 25.633.975 ͲϭϮ͕ϰϮй Ͳϳ͕ϱй

�/ŶƚĞƌŶĂĐŝŽŶĂů�ĚĞ�ƐĂşĚĂ 13.527.099 10.907.392 ϲ͘ϰϰϴ͘ϵϯϬ ϯ͘ϱϵϵ͘ϴϴϮ ͲϮϰ͕ϬϮй Ͳϳϵ͕ϭй

Tabela 3.�dƌĄĨĞŐŽ�ĚĞ�ǀŽǌ�^dD�Ğŵ�ŵŝŶƵƚŽƐ
��������

III.3. TRÁFEGO DE ROAMING

EŽ�ĂŶŽ�ĚĞ�ϮϬϭϰ͕� Ğ� Ğŵ� ƌĞůĂĕĆŽ�ĂŽ� ĂŶŽ�ĂŶƚĞƌŝŽƌ͕ � Ž� ƚƌĄĨĞŐŽ�ĚĞ� ƌŽĂŵŝŶŐ� ŝŶ e o ƌŽĂŵŝŶŐ�ŽƵƚ� ƌĞŐŝƐƚĂƌĂŵ�Ƶŵ�
ĂƵŵĞŶƚŽ�ĚĞ�ϰ͕ϯϮй�Ğ�ϱ͕ϲϬй�ƌĞƐƉĞĐƟǀĂŵĞŶƚĞ͘�K�ĨĂĐƚŽ�ĚĞƐƚĞ�ůŝŐĞŝƌŽ�ĂƵŵĞŶƚŽ�ƉŽĚĞ�ƐĞƌ�ĞǆƉůŝĐĂĚŽ�ƉĞůŽƐ�ƉƌĞĕŽƐ�
ƉƌĂƟĐĂĚŽƐ�ĂŝŶĚĂ�ƉŽƵĐŽ�ĐŽŵƉĞƟƟǀŽƐ�Ğ�Ž� ƐƵƌŐŝŵĞŶƚŽ�ĚĞ�ŶŽǀĂƐ� ĨŽƌŵĂƐ�ĚĞ� ĐŽŵƵŶŝĐĂĕƁĞƐ�ĂůƚĞƌŶĂƟǀĂƐ͕�ƋƵĞ�
ƉĞƌŵŝƚĞŵ�ĞŶǀŝĂƌ�ŵĞŶƐĂŐĞŶƐ�Ğ�ƌĞĂůŝǌĂƌ�ůŝŐĂĕƁĞƐ�ŐƌĂƚƵŝƚĂƐ�Ğŵ�ƋƵĂůƋƵĞƌ�ĚŝƐƉŽƐŝƟǀŽ�Ğ�Ğŵ�ƋƵĂůƋƵĞƌ�ƉĂşƐ�ƵƟůŝǌĂŶĚŽ�
Ž�ŶƷŵĞƌŽ�ůŽĐĂů�ĚŽ�ĂƐƐŝŶĂŶƚĞ͘

K�ƚƌĄĨĞŐŽ�ǀŽǌ�Ğŵ�ƌŽĂŵŝŶŐ�ŽƵƚ�ĂŝŶĚĂ�Ġ�ƉŽƵĐŽ�ĞǆƉƌĞƐƐŝǀŽ͕�ƚĞŶĚŽ�Ğŵ�ĐŽŶƚĂ�ƋƵĞ�ŶĆŽ�Ġ�Ƶŵ�ƉƌŽĚƵƚŽ�ŵƵŝƚŽ�ƵƟůŝǌĂĚŽ�
ĐŽŵ�Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ĚĞ�ϱ͕ϲϬй�Ğŵ�ƌĞůĂĕĆŽ�ĂŽ�ĂŶŽ�ĂŶƚĞƌŝŽƌ͘ �

ANO SEMESTRE VARIAÇÃO

 
2013 2014 ISem2013 ISem2014 2014/2013

ISem2014/

ISem2013

Tráfego Roaming Voz 

(minutos)

3.399.656 3.570.743 1.814.847 1.813.120 4,79% -0,10%

�ZŽĂŵŝŶŐ�/Ŷ 2.156.183 2.253.574 1.159.695 1.186.045 4,32% 2,22%

�ZŽĂŵŝŶŐ�KƵƚ 1.243.473 1.317.169 655.152 627.075 5,60% -4,48%

Tabela 4.�dƌĄĨĞŐŽ�ĚĞ�ZŽĂŵŝŶŐ�Ğŵ�ŵŝŶƵƚŽƐ���

III.4. TRÁFEGO SMS

EŽ�ĂŶŽ�ĚĞ�ϮϬϭϰ�ĨŽƌĂŵ�ĞŶǀŝĂĚĂƐ�ŵĂŝƐ�ĚĞ�ϭϬϴ�ŵŝůŚƁĞƐ�ĚĞ�ŵĞŶƐĂŐĞŶƐ�ĞƐĐƌŝƚĂƐ͘��ƐƚĞ�ǀĂůŽƌ�Ġ�ĐĞƌĐĂ�ĚĞ�ϲϳ͕ϭϰйй�
ƐƵƉĞƌŝŽƌ� ĂŽ� ǀĞƌŝĮĐĂĚŽ�ŶŽ� ĂŶŽ�ĚĞ� ϮϬϭϯ� ;ƚĂďĞůĂ� ϲͿ͕� ƌĞƉƌĞƐĞŶƚĂŶĚŽ� ĂƐƐŝŵ�Ƶŵ�ŶƷŵĞƌŽ�ŵĠĚŝŽ� ĂŶƵĂů� ĚĞ� ϭϳϲ�
ŵĞŶƐĂŐĞŶƐ�ĞŶǀŝĂĚĂƐ�ƉŽƌ�ĂƐƐŝŶĂŶƚĞ͘
 

�ŽŶƐƚĂƚĂͲƐĞ� Ƶŵ� ĂƵŵĞŶƚŽ� ŶŽ� ƚƌĂĨĞŐŽ� ŽŶͲŶĞƚ� ĚĞ� ϲϴ͕ϵϮй͕� Ž� ƋƵĞ� ƉŽĚĞƌĄ� ƐĞƌ� ĞǆƉůŝĐĂĚŽ� ƉĞůĂ� ĞǆŝƐƚġŶĐŝĂ� ĚĞ�
ƉƌŽŵŽĕƁĞƐ͕�ƉůĂŶŽƐ�ĞͬŽƵ�ƚĂƌŝĨĄƌŝŽƐ�ƋƵĞ�ŽĨĞƌĞĐĞŵ�Ƶŵ�ŶƷŵĞƌŽ�ƐŝŐŶŝĮĐĂƟǀŽ�ĚĞ�ŵĞŶƐĂŐĞŶƐ�ŐƌĄƟƐ�ĞŶƚƌĞ�Ž�ŵĞƐŵŽ�
ƉůĂŶŽ�ĞͬŽƵ�ƚĂƌŝĨĄƌŝŽ͘�

Tráfego de Mensagens 

Escritas Enviadas

ANO PRIMEIRO SEMESTRE VARIAÇÃO

2013 2014 1ºSem2013 1ºSem2014 2014/2013
ISem2014/

ISem2013

Tráfego SMS 35.631.504 ϭϬϴ͘ϰϮϲ͘ϭϳϮ ϭϬ͘ϬϬϮ͘ϳϳϴ ϰϲ͘ϴϬϲ͘ϵϲϳ 67,14% ϳϴ͕ϲй

�KŶͲEĞƚ 32.136.375 103.399.757 ϴ͘ϳϮϲ͘ϲϭϴ 44.579.166 ϲϴ͕ϵϮй ϴϬ͕ϰй

�KīͲEĞƚ ϭ͘ϲϯϳ͘ϳϴϬ 2.940.797 ϯϴϭ͘Ϯϲϱ ϭ͘ϭϵϳ͘ϱϴϮ 44,31% ϲϴ͕Ϯй

�/ŶƚĞƌŶĂĐŝŽŶĂů�^ĂşĚĂ ϭ͘ϴϱϳ͘ϯϰϵ Ϯ͘Ϭϴϱ͘ϲϭϵ ϴϵϰ͘ϴϵϱ 1.030.219 10,94% 13,1%

Tabela 5. DĞŶƐĂŐĞŶƐ��ƐĐƌŝƚĂƐ�ĞŶǀŝĂĚĂƐ
���
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IV. SERVIÇO DE ACESSO À INTERNET

K� ŵĞƌĐĂĚŽ� ĚĞ� ƉƌĞƐƚĂĕĆŽ� ĚĞ� ƐĞƌǀŝĕŽ� ĚĞ� ŝŶƚĞƌŶĞƚ� ĐŽŶƚĂ� ĐŽŵ� ƋƵĂƚƌŽ� ƉƌĞƐƚĂĚŽƌĞƐ� Ğŵ�
ĨƵŶĐŝŽŶĂŵĞŶƚŽ͘�WĂƌĂ�ĂůĠŵ�ĚĂ�ŽƉĞƌĂĚŽƌĂ�ŚŝƐƚſƌŝĐĂ�ĚĞ� ŝŶƚĞƌŶĞƚ�ĚĞ�ąŵďŝƚŽ�ŶĂĐŝŽŶĂů�ƋƵĞ�
ĨŽƌŶĞĐĞ�ƐĞƌǀŝĕŽ���^>�Ğ�ĚŝĂů�ƵƉ͕�Ž�ƉĂşƐ�ĐŽŶƚĂ�ĐŽŵ�ĚƵĂƐ�ŽƉĞƌĂĚŽƌĂƐ�ƋƵĞ�ĨŽƌŶĞĐĞŵ�Ž�ƐĞƌǀŝĕŽ�
ĚĞ�/ŶƚĞƌŶĞƚ�ĚĞ��ĂŶĚĂ�>ĂƌŐĂ�DſǀĞů�Ğ�ƵŵĂ�ŽƉĞƌĂĚŽƌĂ�ůŽĐĂů�ƐŝƚŽ�Ğŵ�^ĂŶƚĂ�DĂƌŝĂ�ŶĂ�ŝůŚĂ�ĚŽ�
^Ăů�ŽĨĞƌĞĐĞŶĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ�ĂƚƌĂǀĠƐ�ĚĂ�ƚĞĐŶŽůŽŐŝĂ�tŝƌĞůĞƐƐ�Ͳ�ǁŝͲĮ͘

��ŝŵƉŽƌƚąŶĐŝĂ�ĐĂĚĂ�ǀĞǌ�ŵĂŝŽƌ�ĚĂ�ŝŶƚĞƌŶĞƚ�ŶĂ�ǀŝĚĂ�ĚĂƐ�ƉĞƐƐŽĂƐ�ĨĂǌ�ĐŽŵ�ƋƵĞ�Ă�ƐŽůŝĐŝƚĂĕĆŽ�
ƉŽƌ�ĞƐƐĞ�ƐĞƌǀŝĕŽ�ƐĞũĂ�ĐĂĚĂ�ǀĞǌ�ŵĂŝŽƌ�Ğ�ƋƵĞ�ŚĂũĂ�Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ĐŽŶƐŝĚĞƌĄǀĞů�ĚŽ�ŶƷŵĞƌŽ�ĚĞ�
assinantes.

IV.1. NÚMERO DE ASSINANTES DO SERVIÇO DE ACESSO À INTERNET

�ŵ��ĞǌĞŵďƌŽ�ĚĞ�ϮϬϭϰ�Ž�ŶƷŵĞƌŽ�ƚŽƚĂů�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ĂĐĞƐƐŽ�ă� ŝŶƚĞƌŶĞƚ�ĞƌĂ�ĚĞ�Ϯϳϳ͘ϯϯϵ͕�ĚŽƐ�
ƋƵĂŝƐ�ϳϰ͕ϵϲй�;ĐŽŵŽ�ƉŽĚĞŵŽƐ�ǀĞƌŝĮĐĂƌ�ŶĂ�ĮŐƵƌĂ�ϰͿ�ƵƟůŝǌĂƌĂŵ�ĞĨĞĐƟǀĂŵĞŶƚĞ�Ž�ƐĞƌǀŝĕŽ�ĚĞ��ĂŶĚĂ�>ĂƌŐĂ�DſǀĞů�
^ŵĂůů� ^ĐƌĞĞŶ͕� ĐƵũĂ� ŽĨĞƌƚĂ� ĐŽŵĞƌĐŝĂů� ƚŽƌŶŽƵͲƐĞ�ŵĂŝƐ� ĚŝǀĞƌƐŝĮĐĂĚĂ� Ğŵ� ƚĞƌŵŽƐ� ĚĞ� ƉƌĞĕŽƐ� Ğ� ƟƉŽƐ� ĚĞ� ƉůĂŶŽƐ�
segmentados. 

Distribuição do Serviço de Acesso à Internet por Tecnologia

Dial-Up

ADSL

WIFI

Small screen

Big screen

6,19%

74,96%

0,69%

0,04%
18,12%

Figura 4. �ŝƐƚƌŝďƵŝĕĆŽ�ĚŽ�^ĞƌǀŝĕŽ�ĚĞ��ĐĞƐƐŽ�ă�ŝŶƚĞƌŶĞƚ�ƉŽƌ�ƚĞĐŶŽůŽŐŝĂ

Assinantes do 

Serviço de acesso à 

internet

ANO PRIMEIRO SEMESTRE VARIAÇÃO

2013 2014 1ºSem2013 1ºSem2014 2014/2013
ISem2014/

ISem2013

Total 207.031 277.339 145.594 220.324 25,35% 33,92%

�ŝĂůͲƵƉ 229 113 291 127 -102,65% -129,13%

��^> ϭϴ͘ϭϰϳ 17.176 19.461 17.127 -5,65% -13,63%

t/Ͳ&/ 3.055 1.900 1.590 2.064 -60,79% 22,97%

^ŵĂůů�^ĐƌĞĞŶ ϭϯϴ͘ϵϲϯ ϮϬϳ͘ϴϴϴ ϴϱ͘ϰϵϴ 150.417 33,15% 43,16%

�ŝŐ�^ĐƌĞĞŶ 46.637 50.262 ϯϴ͘ϳϱϰ ϱϬ͘ϱϴϵ 7,21% 23,39%

Tabela 6.��ǀŽůƵĕĆŽ�ĚŽ�ŶƷŵĞƌŽ�ĚĞ��ƐƐŝŶĂŶƚĞƐ�ĚŽ�^ĞƌǀŝĕŽ�ĚĞ�ĂĐĞƐƐŽ�Ă�/ŶƚĞƌŶĞƚ
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K�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�ĚĞ�ŝŶƚĞƌŶĞƚ�ĐƌĞƐĐĞƵ�Ϯϱ͕ϯϱй�Ğŵ�ƌĞůĂĕĆŽ�Ă�ϮϬϭϯ�ƐĞŶĚŽ�ƋƵĞ�ĞƐƐĞ�ĐƌĞƐĐŝŵĞŶƚŽ�Ɛſ�ƐĞ�
ǀĞƌŝĮĐŽƵ�ŶŽ�ƐĞƌǀŝĕŽ�ĚĞ��ĂŶĚĂ�>ĂƌŐĂ�DſǀĞů͘�sĞƌŝĮĐĂͲƐĞ�Ƶŵ�ĚĞĐƌĠƐĐŝŵŽ�ĚĞ�ϱ͕ϲϱй�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ĂĐĞƐƐŽ�ă�ŝŶƚĞƌŶĞƚ�
ǀŝĂ���^>͕�Ğ�Ž��ŝĂůͲƵƉ�ĐŽŶƟŶƵĂ�Ă�ƐƵĂ�ƚĞŶĚġŶĐŝĂ�ƉĂƌĂ�Ă�ĞǆƟŶĕĆŽ�ĐŽŵ�Ƶŵ�ĚĞĐƌĠƐĐŝŵŽ�ĚĞ�ϭϬϮ͕ϲϱй͘�K�ĂĐĞƐƐŽ�ǀŝĂ�
tŝͲ&ŝ�ƌĞŐŝƐƚĂ�ƚĂŵďĠŵ�Ƶŵ�ĚĞĐƌĠƐĐŝŵŽ͕�ŵĂƐ�ŝƐƐŽ�ƐĞ�ĞǆƉůŝĐĂ�ƉĞůŽ�ĨĂĐƚŽ�ĚŽƐ�ĐůŝĞŶƚĞƐ�ĚĞƐƚĞ�ƐĞƌǀŝĕŽ͕�ĨŽƌŶĞĐŝĚŽ�ŶĂ�
/ůŚĂ�ĚŽ�^Ăů͕�ƐĞƌĞŵ�ŶĂ�ƐƵĂ�ŵĂŝŽƌŝĂ�ƚƵƌŝƐƚĂƐ͕�ƋƵĞ�ƵƟůŝǌĂŵ�Ž�ƐĞƌǀŝĕŽ�ƉŽƌ�Ƶŵ�ƉĞƋƵĞŶŽ�ƉĞƌşŽĚŽ�ĚĞ�ƚĞŵƉŽ͕�ƋƵĞ�ĨĂǌ�
ĐŽŵ�ƋƵĞ�Ă�ĐĂƌƚĞŝƌĂ�ĚĞ�ĐůŝĞŶƚĞƐ�ĚĞƐƐĞ�ƐĞƌǀŝĕŽ�ƐĞũĂ�ŵƵŝƚŽ�ǀŽůĄƟů͘�
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Figura 5. �ǀŽůƵĕĆŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�Ğ�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ

��ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽ�ĂĐĞƐƐŽ�ĂŽ�ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ�ƉĂƌĂ�Ž�ĂŶŽ�ĚĞ�ϮϬϭϰ�Ġ�ĚĞ�ϱϯ͕ϰϵй͕�ĂƉƌĞƐĞŶƚĂĚŽ�Ƶŵ�
ĐƌĞƐĐŝŵĞŶƚŽ�ĚĞ�ϭϯ͕ϯй�ĚĂ�ŵĞƐŵĂ�Ğŵ�ĐŽŵƉĂƌĂĕĆŽ�ĐŽŵ�Ž�ĂŶŽ�ĂŶƚĞƌŝŽƌ͘

V.   TELEVISÃO POR ASSINATURA (TVA)

K�^ĞƌǀŝĕŽ�ĚĞ�dĞůĞǀŝƐĆŽ�ƉŽƌ��ƐƐŝŶĂƚƵƌĂ�ĐŽŶƟŶƵĂ�ƐĞŶĚŽ�ƉƌĞƐƚĂĚŽ�ƉŽƌ�ĚŽŝƐ�ŽƉĞƌĂĚŽƌĞƐ�
ůŝĐĞŶĐŝĂĚŽƐ͕� ƵŵĂ� ƉƌĞƐƚĂŶĚŽ� ƐĞƌǀŝĕŽ� ĂƚƌĂǀĠƐ� ĚĂ� ƚĞĐŶŽůŽŐŝĂ� /Wds� Ğ� ŽƵƚƌĂ� ĂƚƌĂǀĠƐ� ĚĞ�
�s�Ͳd�ĐŽĚŝĮĐĂĚŽ͕�ƐĞŶĚŽ�ƋƵĞ�ĞƐƚĞ�ƷůƟŵŽ�ǀĞŵ�ĞǆƉĂŶĚŝŶĚŽ�Ă�ƐƵĂ�ƌĞĚĞ�ƉĂƌĂ�ŽƐ�ŽƵƚƌŽƐ�
ĐŽŶĐĞůŚŽƐ� ;�ƐƐŽŵĂĚĂ͕� dĂƌƌĂĨĂů͕� ^ĂŶƚĂ� �ƌƵǌ͕� DŝŶĚĞůŽ� Ğ� WŽƌƚŽ� EŽǀŽͿ� ƉĂƌĂ� ĂůĠŵ� ĚŽ�
ĐŽŶĐĞůŚŽ�ĚĂ�WƌĂŝĂ͕�ƋƵĞ�ĞƌĂ�Ž�ƷŶŝĐŽ�ĐŽŶĐĞůŚŽ�ƋƵĞ�ĂĐƚƵĂǀĂ�ĂƚĠ�ϮϬϭϮ͘�hŵ�ĚŽƐ�ƉƌŝŶĐŝƉĂŝƐ�
ĐŽŶƐƚƌĂŶŐŝŵĞŶƚŽƐ�ĞŶĐŽŶƚƌĂĚŽƐ�ŶŽ�ĚĞƐĞŶǀŽůǀŝŵĞŶƚŽ�ĚĞƐƚĞ�ƐĞƌǀŝĕŽ�Ġ�Ă�ĐŽŶĐŽƌƌġŶĐŝĂ�
ĚĞ�ŽƉĞƌĂĚŽƌĞƐ�ǀŝĂ�ƐĂƚĠůŝƚĞ�ĞƐƚƌĂŶŐĞŝƌŽƐ�Ğ�Ă�ƌĞƚƌĂŶƐŵŝƐƐĆŽ�ŝůĞŐĂů�ĚĞ�ĐĂŶĂŝƐ�ĞƐƚƌĂŶŐĞŝƌŽƐ�Ğŵ�
ƐŝŶĂů�ĂďĞƌƚŽ�Ğŵ�ƋƵĂƐĞ�ƚŽĚŽƐ�ŽƐ�ŵƵŶŝĐşƉŝŽƐ͘�DĂƐ�ĐŽŶƐƚĂƚĂŵŽƐ�ƋƵĞ�ŚŽƵǀĞ�ƵŵĂ�ĞǀŽůƵĕĆŽ�ƉŽƐŝƟǀĂ�
ŶŽƐ�ƷůƟŵŽƐ�ĂŶŽƐ͕�ĚĂ�ďĂƐĞ�ĚŽƐ�ĂƐƐŝŶĂŶƚĞƐ�ĚŽ�ƐĞƌǀŝĕŽ�ĚĞ�dĞůĞǀŝƐĆŽ�ƉŽƌ��ƐƐŝŶĂƚƵƌĂ͘

ANO s�Z/���K�ΈйΉ

 2012 2013 2014 2014/2012 2014/2013

Número de 

Assinantes
9.365 ϭϭ͘ϮϴϮ ϭϭ͘Ϯϴϯ 17% 0%

Tabela 7.�EƷŵĞƌŽ�ĚĞ��ƐƐŝŶĂŶƚĞƐ�ĚŽ�^ĞƌǀŝĕŽ�ĚĞ�ds�

������
�ŽŵŽ�ƉŽĚĞŵŽƐ�ĐŽŶƐƚĂƚĂƌ͕ �ŶĂ�ƚĂďĞůĂ�ϲ�ĂĐŝŵĂ͕�ŚŽƵǀĞ�Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ŶŽ�ĂĐĞƐƐŽ�ĂŽ�ƐĞƌǀŝĕŽ�ĚĞ�ϭϳй�Ğŵ�ƌĞůĂĕĆŽ�
Ă�ϮϬϭϮ͕�ƉĞƌĨĂǌĞŶĚŽ�Ƶŵ�ƚŽƚĂů�ĚĞ�ϭϭ͘Ϯϴϯ�ĂƐƐŝŶĂŶƚĞƐ�ŶŽ�ĮŶĂů�ĚĞ�ϮϬϭϰ͘�DĞƐŵŽ�ĂƐƐŝŵ�ĐŽŵ�Ž�ƚĂů�ĐƌĞƐĐŝŵĞŶƚŽ�Ă�
ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĂŝŶĚĂ�Ġ�ƌĞƐŝĚƵĂů͕�Ϯ͕ϭϴй͘
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Figura 6. �ǀŽůƵĕĆŽ�ĚŽ�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ�Ğ�ĚĂ�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽ�^ĞƌǀŝĕŽ�ĚĞ�ds�
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VI.  CIRCUITOS ALUGADOS 

hŵ�ĐŝƌĐƵŝƚŽ�ĂůƵŐĂĚŽ�ĂŶĂůſŐŝĐŽ�ŽƵ�ĚŝŐŝƚĂů�ŶĂĐŝŽŶĂů�ĐŽƌƌĞƐƉŽŶĚĞ�Ă�ƵŵĂ�ůŝŐĂĕĆŽ�İƐŝĐĂ�ƉĞƌŵĂŶĞŶƚĞ�Ğ�ƚƌĂŶƐƉĂƌĞŶƚĞ�
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VII. CONCLUSÃO

K� ŵĞƌĐĂĚŽ� ĚĞ� ƚĞůĞĨŽŶŝĂ� ĮǆĂ͕� ŶŽ� ĂŶŽ� Ğŵ� ĂŶĄůŝƐĞ͕� ĂƉƌĞƐĞŶƚĂ� ƵŵĂ� ƚĞŶĚġŶĐŝĂ� ĚĞĐƌĞƐĐĞŶƚĞ� ĚŽ� ŶƷŵĞƌŽ� ĚĞ�
ĂƐƐŝŶĂŶƚĞƐ�Ğ�ĚĞ�ƚƌĄĨĞŐŽ�ĚĞƐƟŶĂĚĂƐ�Ă�ŽƵƚƌĂƐ�ƌĞĚĞƐ�Ğ�ŝŶƚĞƌŶĂĐŝŽŶĂů͘�

K�ŵĞƌĐĂĚŽ�ĚĞ�ƐĞƌǀŝĕŽ�ŵſǀĞů�Ġ�Ƶŵ�ŵĞƌĐĂĚŽ�ĐŽŶĐŽƌƌĞŶĐŝĂů͕�ŵĂƐ�ĂŝŶĚĂ�ĞǆŝƐƚĞ�Ž�ĞĨĞŝƚŽ�ĚŽŵŝŶĂŶƚĞ�ĚŽ�ŽƉĞƌĂĚŽƌ�
ƉĞƌƚĞŶĐĞŶƚĞ�ĂŽ�ŐƌƵƉŽ�ŚŝƐƚſƌŝĐŽ͘�^ĞŶĚŽ�ƋƵĞ�ƚŽĚŽƐ�ŽƐ�ƐĞƌǀŝĕŽƐ�ƉƌĞƐĞŶƚĞƐ�ŶĞƐƚĞ�ŵĞƌĐĂĚŽ�ƚġŵ�ĂƉƌĞƐĞŶƚĂĚŽ�Ƶŵ�
ĂƵŵĞŶƚŽ�ŶŽ�ƋƵĞ�ĐŽŶĐĞƌŶĞ�Ž�ŶƷŵĞƌŽ�ĚĞ�ĂĐĞƐƐŽƐ�Ğ�Ă�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ĚŽƐ�ĂƐƐŝŶĂŶƚĞƐ͘�

K�ƐĞƌǀŝĕŽ�ĚĞ�ŝŶƚĞƌŶĞƚ�ŶŽƐ�ŶŽƐƐŽƐ�ĚŝĂƐ�ƚĞŵ�ƵŵĂ�ŐƌĂŶĚĞ�ŝŵƉŽƌƚąŶĐŝĂ�Ğ�ŝƐƐŽ�ƌĞŇĞĐƚĞ�ŶŽ�ĐƌĞƐĐŝŵĞŶƚŽ�ǀĞƌŝĮĐĂĚŽ�
ŶĞƐƚĞƐ�ƷůƟŵŽƐ�ĚŽŝƐ�ĂŶŽƐ�ƐŽďƌĞƚƵĚŽ�ĐŽŵ�Ă�ŝŶƚƌŽĚƵĕĆŽ�ĚŽ�ϯ'�Ğŵ�ϮϬϭϮ͘��Žŵ�Ă�ĚŝǀĞƌƐŝĮĐĂĕĆŽ�ĚĞ�ƚĞĐŶŽůŽŐŝĂ�
ŶĞƐƚĞ�ŵĞƌĐĂĚŽ�ǀĞƌŝĮĐĂŵŽƐ�Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ĚĞ�ŶƷŵĞƌŽ�ĚĞ�ĂĐĞƐƐŽ�Ă�ĞƐƐĞ�ƐĞƌǀŝĕŽ͘�K�ĂĐĞƐƐŽ�ǀŝĂ�ϯ'�ĚŽŵŝŶĂ�
ĐůĂƌĂŵĞŶƚĞ�Ž�ŵĞƌĐĂĚŽ͕�Ž�ĂĐĞƐƐŽ�ǀŝĂ���^>�ƚĞŵ�ŵĂŶƟĚŽ�Ă�ƐƵĂ�ƉŽƐŝĕĆŽ͕�ĐŽŵ�ĂƐ�ŽĨĞƌƚĂƐ�ŵƵůƟƉůĂǇ�ĞƐƐĞ�ƐĞƌǀŝĕŽ�
ƉŽĚĞƌĄ�ĂƉƌĞƐĞŶƚĂƌ�ĂůŐƵŵ�ĐƌĞƐĐŝŵĞŶƚŽ͘�

K�ƐĞƌǀŝĕŽ�ĚĞ�ƚĞůĞǀŝƐĆŽ�ƉŽƌ�ĂƐƐŝŶĂƚƵƌĂ�ƚĞŵ�ƵŵĂ�ƚĂǆĂ�ĚĞ�ƉĞŶĞƚƌĂĕĆŽ�ďĂŝǆĂ�ŵĂƐ�ĚĞ�ϮϬϭϮ�ƉĂƌĂ�ϮϬϭϰ�ĂƉƌĞƐĞŶƚŽƵ�
Ƶŵ�ĐƌĞƐĐŝŵĞŶƚŽ�ĐŽŶƐŝĚĞƌĄǀĞů�ŶŽ�ŶƷŵĞƌŽ�ĚĞ�ĂƐƐŝŶĂŶƚĞƐ͕�ĚĞǀŝĚŽ�Ă�ĞǆƉĂŶƐĆŽ�ĚĞ�Ƶŵ�ĚŽƐ�ŽƉĞƌĂĚŽƌĞƐ�ĂĐƚƵĂŶƚĞƐ�
ŶĞƐƚĞ�ŵĞƌĐĂĚŽ�Ă�ŽƵƚƌŽƐ�ĐŽŶĐĞůŚŽƐ�ĚŽ�ƉĂşƐ͘��

K�ƉĂƌƋƵĞ�Ğ�ŽƐ�ĐůŝĞŶƚĞƐ�ĚŽƐ�ĐŝƌĐƵŝƚŽƐ�ĂůƵŐĂĚŽƐ�ĂƵŵĞŶƚĂƌĂŵ�ŶŽƐ�ƷůƟŵŽƐ�ƋƵĂƚƌŽ�ĂŶŽƐ͕�ĞƐƐĞ�ĂƵŵĞŶƚŽ�ƐĞ�ĞǆƉůŝĐĂ�
ƉĞůĂ�ŽĨĞƌƚĂ�ƌĞŐƵůĂĚŽ�ĚŽ�ƐĞƌǀŝĕŽ�ŝŶƚƌŽĚƵǌŝŶĚŽ�ƉƌĞĕŽƐ�ŵĂŝƐ�ĐŽŵƉĞƟƟǀŽƐ͘�
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